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Client Case Study: 
EXPLORE MINNESOTA TOURISM

OBJECTIVE: 
Develop a biennial publication distributing 165,000 copies through Minnesota 
Monthly, Explore Minnesota, Minnesota Department of Transportation and the  
Department of Natural Resources promoting the best information and opportuni-
ties for biking across the state.

EXECUTION: 
Complete production—from editorial idea generation and creation through design, 
layout, advertising sales,  prepress, printing and corresponding digital edition 
production, dissemination and promotion. Print and digital content engages cyclists 
with a useful mix of how-to guides, trail suggestions and interactive maps.

RESULTS: 
A highly effective guide to the best biking trips, trails and adventures in the region 
that has become a mainstay in Explore Minnesota’s arsenal. 

A  25+ YEAR  CLIENT

2021-22 BIKING GUIDE
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Client Case Study: 
MEET MINNEAPOLIS, not-for-profit member association

OBJECTIVE: 
Develop an annual print magazine along with digital components to serve as the 
marquee member benefit to Meet Minneapolis’ 2,500 key decisions makers—meeting 
and event planners and association executives.

EXECUTION: 
Complete production—from editorial idea generation and creation through design, 
layout, advertising sales, printing, distribution and digital edition. Jointly produced 
editorial content uses our unsurpassed expertise on the Twin Cities market in a 
business-to-business package that engages meeting planners and promotes our 
venues as best-in-class for their dollars.  

RESULTS: 
A comprehensive magazine that editorially meets the organization’s highly utilitar-
ian needs in a beautiful, lifestyle format, without the look and feel of a guide or 
directory.
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